SEEKING THE CYBER LIFE

By Steven A. Meyerovﬂtz

il imndunidnnl s s =
== TR R —
e b \ e . =
A 7S

——\\\ \\.

Web sites and owadays, people looking for a place to live, a car or a job might
other online very well turn to the Internet. Many of those who do so — about
. ) 15 million per month — are likely to visit www.craigslist.org, which
desti Ha’[IOI.lS describes itself as a “community” with local classifieds and forums
are becomi Hg for 450 cities worldwide. Craigslist, of course, is not alone among
a modern Web sites that can be considered a cyber community. Look at www.match.com,
‘downtown’ characterized as “the world’s largest online dating service.” Filling out a simple

for ]awye rs form on the home page with answers to four questions (your gender, the gender

of those you would like to meet, your age range and your ZIP code) leads to other
screens with pages and pages of photos and people to contact.

Certainly, lawyers can and do participate in these and other similar Web sites.
But there are also targeted Web sites dedicated to lawyers, especially those
seeking to get involved in one way or another with other lawyers or with those

who work in the law field.
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Click Here to ‘Mingle’

Consider www.lawbby.com, which promotes itself as “a place for
legal professionals to actually hang out.” Its home page says
lawyers can “[klick back, relax, make friends and speak your
mind.” At www.lawbby.com, lawyers “can easily find and meet
other people in the ‘legal world’ in just a matter of clicks.”
Moreover, you can “create your own profile,” “write your own
blogs™ (which are Web sites where bloggers regularly post
thoughts or other information that the public can read and
comment on), “start your own groups’ of lawyers with similar
interests (such as groups on legal issues for patent lawyers or
family law practitioners or on subjects not at all related to the
law, such as amateur radio) and “place job postings and relevant
ads for FREE.”

At Your Service

Then there are “listservs” to consider. A listserv is a computer
program that automatically broadcasts e-mail sent to it to all
others who have electronically subscribed to the listserv.
Typically, a listserv focuses on a particular topic or is directed
to people who share similar interests or characteristics. Listservs
can be beneficial for both professional and personal purposes.
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Lisa Solomon, a New York-based attorney
and writer, finds great benefits from her
involvementin a Yahoo! listserv that dis-
cusses marketing ideas for small law firms
and sole practitioners (http://finance.
groups.yahoo.com/group/solomarketing/).
She also participates in the American Bar
Association’s listserv for solo practitioners
(www.solosez.net), a self-described
“worldwide community of more than

1,800 solo and small firm practitioners.”
According to its Web site, Solosez partici-
pants “share and obrtain information on a
wide range of personal and professional
subjects: legal questions, client referrals,
topical issues, practice technology prob-
lems and solutions, travel information, ‘
jokes or just to gloat about a court victory
or vent about a local judge.”
The Bloggmg Communi
Blogs are a way of deveiopmg a commu- |
nity even without associatedgWeb sites or
having to rely on a listserv provider. A
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Where to Begin

Suppose an attorney wants to join the
cyber life. How should he or she begin?

The first step is to have a goal. A lawyer
purely professional reasons, perhaps to

discuss legal questions that they all might
face or as a way to meet colleagues and




tart%20a%20blog8&gclid=CKr5u5T6
94wCFQI1dPgodwFPHDA and
www.sixapart.com/typepad/whytype-
pad?s=googledcvar2 =how+to+start+a+
blog8cSitelD=4042892. If a lawyer
does so with the intent of starting an
online community, the lawyer has to
find an interesting topic and has to
post often. People stop checking blogs
that contain only dated information.

Conclusion

The Internet has brought with it
many opportunities that, in the past,
people had to seek out and, ultimate-
ly, find in public. It’s the new “down-
town,” a place to meet others and dis-
cuss work and personal matters, albeit
through a keyboard. While lawyers
can participate in the opportunities
available to all, it’s nice to know that
there is also a part of the Interner that
is targeted only to them and that it is

easily accessible. €
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LIST 10 LAWYERS YOU KNOW (INCLUDE YQURSELF) T0
CREATE THE PERFECT LAW FIRM, SPORTS TEAM OR GOOD TIME GROUP:

10.

THE NATIONAL AVERAGE FOR THE DISEASE OF ALCOHOLISM/ADDICTION IS
NEARLY T OUT OF 10. ANYBODY YOU KNOW NEED HELP?

LAWYERS CONCERNED FOR LAWYERS OF PENNSYLVANIA, INC.

LAWYERS' CONFIDENTIAL HELPLINE
1-888-999-1941 o 7 Davs & Week — 24 Hours & Day — CONFIDENTIAL
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