Promotmg the Practice W1th Byhnes

CE a month Dr Davxd K.
Emerson, a physician in
Omaha, sends out letters
_0/ ing health tips or the sched-
Aes for immunization shots. He
aopes his patients will clip tidbits

irom the létters and paste them on

iheir refrigerators or in some other
highly visible. spot, where -they

zould serve as a “‘reminder’’ tocall -

'um for regular checkups as well

as just when they are ll

Dr. Emerson is one of ma.rlf{ ﬁhy- :

sicians who are uncomfortablé -

with the hard-sell of, advertising,

sut feel quite good about building a -

oractice through  newsletters.

“Newsletters let them -maintain -
iheir professionalism,” said Mrs.

Dahl of St. Joseph Hospital. - =
‘Doctors are not alone in feeling
that way. Accountants and lawyers

zlso are sending newsletters to -

particular audiences. Williams,
Young, the accouiting firm, pre-
pares 2 monthly six-page newslet-
ser thet includes special banking
supplements. Many bankers are
~esponding exactly as Williams,
Young had hoped. David Locke,
the president of McFarland State
Bank in MtFarland, Wis.,

s4yS
-hat the insert “*has a lot of infor-

-nation germane to the community -

-~

bankmg mdustry and was one rea-
. son I hired Williams, Young.” -

But cother recipients of promo-

tional newsletters say they feel
inundated. Tom Woodward, a sen- -

jorwice president of émployee rela-
tions at Pandick Inc. in New York,
says he receives far more labor

-Jaw newsletters than he can read.

<My assistant reads them and

highlights the areas that are im- -

portant * he said.”
To avoid such.ennui on the part

‘of potential clients, some profes- .'

sional firms are trying to give their
publications a special look. Panneil -

Kerr Forster, for one, is now print- -
ing a glossy magazine called Pano- . |

rama, a 40- to 60-page pubhcatlon
that contains articles written by
pariners at the firm. | .
“We've tried to take the element
of stuffiness out of it,”’ said Mr:
Kaiser. For a recent issue on estate

planning, which offered tips omn -

keeping the Internal Revenue
Service “out of your backyard ..

and back pocket,"” the firm com-
missioned Charles Addams, the
cartoonist of the macabre, to draw
the cover. He came up with a

family in & ¢astle surrounded by a -

moat, the drawbridge up, and

b

IRS agentstrymgtogetm
Professionals are also wntmg
maore for mdependent magazines
- and newspapers, in order to have
their names associated with exper-~
tise in their areas. Leonard L. Riv-

" kin, a Garden City, L.I., attorney

with Rivkin, \Radler, Dunne &
Bayh, has gone that route gne bet-

ter: He has been hired by Leader

: Pubhcatmns to Edlt Hazardous .

Waste and Toxic Torts: Law and
‘Strategy, a monthly newsletter.
The newsletter goes for $165 a
year; Mr. Rivkin does the work
gratis, content with the publicity.
He is not certain how many glients”

" it has brought in. But he dves say

that “many clients have said that
theyveseenlt i . |




